[image: ]Candidate name	: __________
Project name		: __________
Project duration          : __________
GREAT member since: __________
Assignment PlanPRE-project assignment: Explore ideas of potential activities/events that aims to disseminate/spread/motivate others about your project and to do IVS.


	Pre- project assignments plan 1 :

	Event
	

	Objective
	

	Goals
	

	Strategy
	

	Measurements
	

	Timeline
	

	Audience
	



	Pre- project assignments plan 2 :

	Event
	

	Objective
	

	Goals
	

	Strategy
	

	Measurements
	

	Timeline
	

	Audience
	


Note: Copy the table to add more plans. Delete if there are too many in each category.


	During- project assignments plan 1 : Send Pictures and Videos of Departure and During Project Regularly to GREAT Staff

	Event
	Procurement google drive for every GREAT Outgoer

	Objective
	Give platform for documentation to give easy access for GREAT Promotion itself

	Goals
	Sustainable promotion of GREAT Indonesia

	Strategy
	Upload documentation every week regarding to best moment or best event at that week  

	Measurements
	Minimum 10 best photo uploaded every week on various angle: project activity, living group, landscape, campsite, etc.

	Timeline
	During the project

	Audience
	GREAT Staff


DURING-project assignment: this part is to be done during project and is mandatory.

	During- project assignments plan 2 : Post, Tag, and Mention GREAT Social Media When Posting Documentation Related to the Project in social media

	Event
	Personal Campaign for GREAT Indonesia regarding to International Volunteering services. 

	Objective
	1. Give contribution to GREAT Indonesia for making big impact to society through voluntary services
2. To show people around the world about the aims of GREAT Indonesia and what GREAT Indonesia can do to global issues

	Goals
	People around the world can know what GREAT Indonesia do to the global issues

	Strategy
	Upload every story regarding to the program in social media (photographic and storytelling) and tell that this program through Outgoer’s personal social media and/or GREAT Indonesia social media.

	Measurements
	Once a week takeover IG story/feed post/Live that attracts at least 10% GREAT followers

	Timeline
	During project

	Audience
	Public



	During- project assignments plan 3 : Communicate Regularly with GREAT Staffs during Project

	Event
	Interactive Discussion with GREAT Staffs

	Objective
	To build good communication between Outgoer and all of people included in this project, so hopefully it can minimize miss understanding and can get the core purpose of this program

	Goals
	1. Minimize miss understanding with all of the people included in this project
2. Good communication with all of the people included in this project
3. Personal performance maintained

	Strategy
	1. Interactive discussion every week
2. Report every events that already finished when the project running
3. Make a report of every event regarding to the objective and results every events that will make

	Measurements
	1. Interactive discussion every week
2. Make 1 report document every events

	Timeline
	During project

	Audience
	GREAT Outgoer and staff


Note: Copy the table to add more plans
POST-project assignment: Explore ideas of potential activities/events you hold to disseminate/spread/motivate others about your project and to do IVS



	Post- project assignments plan 1:

	Event
	

	Objective
	

	Goals
	

	Strategy
	

	Measurements
	

	Timeline
	

	Audience
	



	Post- project assignments plan 2 :

	Event
	

	Objective
	

	Goals
	

	Strategy
	

	Measurements
	

	Timeline
	

	Audience
	



	Post-project assignments plan 3 :

	Event
	

	Objective
	

	Goals
	

	Strategy
	

	Measurements
	

	Timeline
	

	Audience
	


Note: Copy the table to add more plans. Delete if there are too many in each category.

Submit the following documents by email to outgoing@greatindonesia.org :
1. Assignment plan with GREAT
2. Application form for the program 
3. A copy passport 
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